ROSEDALE WRAPPED

The Rosedale Wrapped was an Instagram campaign that highlighted fun, year-end
stats from Rosedale Golf Club, connecting with members through engaging
visuals. It features key metrics like total rounds of golf, hours spent on course
maintenance, top halfway house sales, staff birthplaces, and top hours worked by
staff. Presented in a polished, branded format via stories and reels, this campaign
celebrates the club’'s achievements, showcases its community, and boosts
engagement while building anticipation for the next season.
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